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ADVERTISEMENTS
International Print Media

- Coffeem& Cocoa International R . o -
- 1 page - July e L

\ & COCOA INTERNATIONAL

- Tea & Coffee Trade Journal

|| page ey LEA& COEEEE

. 1 page : JUIy Vol 1750, 17 - December 20, UURMAL The iniemational Voics of t Tea

- Tea & Coffee Asia
* 1 page - June

- Coffee World Digest
* 1 page - May

* 1 page - June

» 1 page - July








































SPONSORSHIP PLAN

- Sponsor categories
- Other items

- Strategy




CATEGORIES OF
SPONSORS

(PLATINUM)

DIAMOND
GOLD
SILVER

(US$ 100,000)
US$ 75,000
US$ 50,000
US$ 35,000




DIAMOND SPONSOR
(US$ 75,000 — only one)

1- Closing dinner
* 15 minutes for presentation with audio-visual
 banners at entrance & inside
* name on table tents
* name on invitations

2- Island / central stand at exhibition
3- Two large banners at front sides of auditorium
4- Name on general banners and event signs

e airport

 hotel entrance

* entrance to auditorium
» others




DIAMOND SPONSOR
(US$ 75,000 — only one)

continued

5- Name on following materials:
* last promotional brochure (English) & direct
mailings in July & August

» event program
* book with presentations

6- Insertion of printed material in briefcase

7- Acknowledgement at beginning and end of the 3
sessions




GOLD SPONSOR
(US$ 50,000 - two)

* 10 minutes for audio-visual at start of afternoon
program or brochure on seat

* banners at entrance to auditorium

* name on table tents

* name on invitations

2- Two medium-size banners at center of auditorium
sides
3- Name on general banners and event signs

e airport

* hotel entrance

* entrance to auditorium
» others




GOLD SPONSOR
(US$ 50,000 - two)

continued

4- Name on following materials:
« last promotional brochure (English) & direct
mailings in July & August
» event program
* book with presentations

5- Insertion of printed material in briefcase

6- Acknowledgement at beginning and end of the 3
sessions

7- Invitation to lunch at end of previous session




SILVER SPONSOR
(US$ 35,000 - three)

1- Opening cocktail or "2 dinner with folkloric show
(co-sponsor)
* banners at entrance & on stage
« acknowledgement / mention at start of show
* name on invitations

2- Two small banners at rear of sides of auditorium

3- Name on general banners and event signs
e airport
* hotel entrance
« entrance to auditorium
» others




SILVER SPONSOR
(US$ 35,000 - three)

continued

4- Name on following materials:
 last promotional brochure (English) & direct
mailings in July & August
» event program
* book with presentations

5- Insertion of printed material in briefcase

6- Acknowledgement at beginning and end of the 3
sessions

7- Verbal invitation at end of previous session




OTHER
SPONSORSHIP ITEMS

1- Sessions + coffee break (3) - US$ 10,000
* hame on screen between presentations
* sign at coffee service
* 9m? stand
2- Transportation to folkloric and closing dinners -
US$ 5,000 per event
* logo / name on door of bus

3- Event briefcase - US$ 20,000
 logo on briefcase

4- Note pad - US$ 4,000
* logo on note pad




OTHER
SPONSORSHIP ITEMS

continued

5- Pens - US$ ?
* logo on pen

6- Others
 polo shirt for support staff?

- fee for permission to leave gifts in hotel rooms?




STRATEGY FOR
ATTRACTING SPONSORS

- Diamond / gold / silver
» Contact at events
* Min. of Agriculture visits
* Min. of Agriculture phone calls
» Support from associations / representatives in
Brazil

- Other items
« direct mailing
* Min. of Agriculture phone calls after initial
interest




POTENTIAL
FOREIGN SPONSORS

- Large industrial groups
* Nestlé - P&G * Others
* Kraft  Sara Lee
- Large traders
e Neumann’ < Ecom  Mercon
* Volcafe  Taloca » Others
- Roasters

 Lavazza « Aldi » Starbucks

e Tchibo » Segafredo” ¢ Others
« UCC * llly

Coordinate with ICO



POTENTIAL
FOREIGN SPONSORS

: : continued
- Producing countries

 Colombia

* Central America
« EAFCA

 |JACO

* Others

- Others
 Exchanges (NYBOT-LIFFE)
 International suppliers
* International services
 Banks
* Others

Coordinate with ICO

)




’"‘ MIN. OF AGRICULTURE VISITS
(Trips by Secretary Linneu)

- Europe
» week before ICO meeting
* with Nestor Osorio
 Switzerland
- Nestlé - Taloca
- Volcafé - Ecom

. ItaI{
= LadvadZzZa

« Germany
s Tchibo
« Aldi
= Neumann

- Objectives
* invite / reinforce invitation
+ seek sponsors
« forge closer relations




’"‘ MIN. OF AGRICULTURE VISITS
(Trips by Secretary Linneu)

continued

- North America
» June (or before?)
 Mexico
+ Ecom
« USA
= Kraft - Starbucks
- Sara Lee < Mercon
+ P&G
- Objectives
* invite / reinforce invitation

* seek sponsors
- forge closer relations




SOURCES OF “OTHERS”

- European Coffee Federation

- National Coffee Association
- All Japan Coffee Association
- CECAFE

- ABICS

- Others




POTENTIAL
SPONSORS BRAZIL

- Banks (Funcafé)

- BMF / brokerages
- Suppliers of inputs
- Trade associations
- Exporters

- Soluble industries
- Cooperatives

- Roasters

- Others

1. Min. of Agriculture phone call
2. Direct mailing / phone call to cooperatives
3. Direct mailing / phone call by GGM & Min.




SALES OF STANDS
RD EVENTOS

- Brazil
« Agrocafé mailing list

- International
* P&A will put RD in contact with
potential exhibitors
 P&A will support sales










