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Special Fund

* International Coffee Council
Resolution 459

It approved the distribution of remaining resources
from the Special Fund among members of exporting

countries.

* Transfer USS 458,566.00

* Inter-American Institute for Agricultural
Cooperation (lICA) on behalf of
PROMECAFE.




Objective
Contribute to increase the demand of coffee by promoting domestic
consumption in the PROMECAFE region.

Guiding principles:
- Increased demand favors prices.
- Domestic demand is more accessible to small producers.

- Ensure that the added value of coffee stays in the region.

] - Promote collaborative work involving different actors in the coffee chain.
' 4
~ s - Share experiences and knowledge among countries in the region.

ofy . - Link coffee consumption with health and well being campaign.
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Executed between 2018-2021 (4 years)



Project Components:

1. Increase National Capacities related to Promotion of
Domestic Coffee Consumption.

2. Diagnosis and Design of DC national Plans

3. Promote Strategic Alliances for the Promotion of
Domestic Coffee Consumption.

4. Information and Knowledge Management

5. Program Management.




Project Results

COMPONENT 1: Development of National Capacities in Promotion of Coffee Consumption.

* Sharing successful experiences between countries.
* Link health and well being to coffee consumption.

* Trained representatives of the region Based on
the ICO Methodology.

* Development of national domestic consumption
plans.

* Raised awareness of key players of coffee
value chain on domestic consumption.




Project Results

COMPONENT 2: Diagnosis and Design of DC Country Projects
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Each country stablished a base line- starting point; based
on a market study

Worked under P&A and Carlos Brando’s guidance.

Learned from other countries and regions experiences.

Design/adjust national domestic consumption plan.

Link health and well being of consumers to the plans.




Project Results

COMPONENT 2: Diagnosis and Design of PCI Country Projects

El desarrollo de una arquitectura de marca nacional debe contemplar la integracion de las bases en [a educacion, la calidad y la modalidad de

consumo. Esto estimula la promocion regional y nacional del orgullo de café como fuente de empleo, turismo e impacto al GDP
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ESTRATEGIA: EDUCACION

fuente: CEPAL
Salo9! = Estudio de Mercado de PROMECAFE 2020,

-MARKET  STUDY:  "Measurement of coffee
consumption and analysis of factors that determine

the future growth of coffee consumption in
PROMECAFE region"
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Tamanos de mercado, Analisis Participacion y Analisis de la
consumo y categorias Socioeconémicoy Crecimiento de los Competencia,
de café demogréfico Canales de compaiiias y marcas y

distribucién campanas de promocién



Project Results

COMPONENT 3: Strategic Alliances for the
Promotion of Coffee Consumption.




Project results

COMPONENT 4 Information and Knowledge Management

= Development of DC visual materials
(Videos, infographics, posters)

= |mplemented learn by doing activities in
each country.

= DC platform to manage information and
data.

= Regional Market Study (information to
understand consumers)

= Social media: Facebook, Twitter, Instagram,
Web Page, WhatsApp, email, Quarterly
newsletters.

= Systematization of information and the
Project experience.
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COFFEE
FACTS

QUIEN TE DA CAFE TE
QUIERE

El consumo del café se ha
2 una serie de
ones cientificas

relacionado con el beneficio de la

salud fisica y mental
ol conmwurme d

de Duen cale o ayuda »

Por ti corazon
El consumo de café beneficia a los

vasos sanguineos reduciendo las

posibilidades de infarto.

Por tu cerebro

El cafe tiene una enzima conocida

como nicotinamida mononucleétido
adenilil transferasa 2 o NMNAT2, que
protege al cerebro de los trastornos

neurodegenerativos.

Beneficios de
la cafeina

El consumo de hasta 400 mg de cafeina
al dia aun e forma segura nuestra X
capacidad cognitiva, ya que sus efectos Toma cafe de ¢
en el organismo producen incrementos
en la alerta, la atencion y la toma café de El Salvador
concentracion. Ademas, la cafeina
mejor 2stro estado de animo
subjetivo. Tras su ingesta nos sentimos rd N
mas eficientes, vigorosos y motivados o) o
por el trabajo. Por el contrario, la cafeina e = * @
reduce nuestra percepcion subjetiva de ‘ :
somnolencia, fatiga. cansancio y
sentimientos negativos

Ll cafe

y el estado fisico

Nos ayuda a quemar grasas

cafeina esta presente en la mayoria

de suplementos alimenticios que. se

supone, nos ayudan a adelgazar, Es

una de las pocas sustancias naturales

que ayudan a la quema de grasas

oot @n e 1* v Barse 7 13 €10m Sreviasa
Senas Ten banbeibre s du WAD B Tor gy § 406 004 el o =1J

Infographics




TALLER

MEXICO:PROMOCI()’N DEL
CONSUMO DECAFE Y SUS

CAFES ESPECIALES

INVITACION PERSONAL

Como parte de la estrategia
para la sostenibilidad del café,
la Organizacion Internacional
del Café, en sinergia con
PROMECAFE y la Specialty
Coffee Association; y en
coordinacion con la Secretaria
de Agricultura y Desarrollo
Rural (SADER), AMECAFE A.C. y
CAFECOL A.C. inician en
México un programa para
promover el consumo de café
nacional.

Dirigido: Representantes del
sector cafetalero en México.

Objetivo: Identificar las
actividades estratégicas de
promocion del consumo del café
en México y desarrollar una
campana nacional.

HOTEL
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Colonia Juarez

CDMX

20 Y 21 FEBRERO

AGRADECEMOS SU
PARTICIPACION
#

National stakeholder working teams
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INKDO JQUBENES SOMOS? v NUESTRO TRABAJO v NOTIOAS ~ CONTACTO

Web page

SALUD, CAFE Y BIENESTAR

News, articles and v
general info

Recomendaciones para guardar Beneficios del calé parael Kl caté quita el frio?
el caté cat cabelio
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natural puede luchar contralacbesidad tucafé? culdar tu rostro en este verano

£l cadé puede salvarte la vida Mito o realidad: Elcaféquitael  Lacafeinx estimulaelcerebroy  (En qué se diferenciaun latte de
soeho? da placer un capuccing?
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Ver mis de "COMO ELEGIR LA MEJOR TAZA PARA BERER CAFE"
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National teams
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COSTA RICA ECAF DOMINICANA « National DC plans. * Regional market study.
/  Regional specialist network. * National learn by doing Activity.
’ * Trained teams based on ICO methodology. * Regional Workshop to deliver results
NICARAGUA HONDURAS e National multi stakeholder teams. * Coffee, Health and Wellness Forum

JAMAICA * Infographics- Health and Wellness.






Special thanks to:

 |ICO
-Council
-Director
-Staff

 Carlos Brando/P&A Team

* Fellow producing countries
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Thank you for your
attention.

Rene Leon-Gomez
reneleongomez@promecafe.net
www.promecafe.net
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